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DISCLAIMER

This document has been prepared jointly by
AS MADARA Cosmetics (“Company”) and AS LHV
Pank (“LHV”), together called the “Parties”, for in-
formational purposes only. This document does
not by any means constitute an offer or a solic-
itation, nor a recommendation to purchase or sell
securities, commodities, currencies or other
investments referred to herein. This document
does not constitute independent investment
advice. The document belongs to the Parties. The
information contained in this document has been
compiled from published sources, which the
Parties believe to be reliable and accurate and in
good faith.

Although carefully verified, the Parties make
no representations or warranties of any kind, ex-
pressed or implied, about the completeness, ac-
curacy, reliability or suitability with respect to
the information contained herein. Any reliance
placed on such information is therefore strictly at
the risk of the reader. In no event shall the Parties
be liable for any loss or damage including direct,
indirect, consequential loss or damage arising in
connection with the use of the information
contained herein. The Parties shall also assume
no other obligations or liability ofwhatever

nature in connection with this material, such as
for example an obligation to ensure the offering
and issue of any securities or an obligation to
update this information should the underlying
circumstances change, etc. No respective claims
can be brought against any of the Parties in
connection with the information contained
herein.

This document contains forward-looking
statements that are based on the Parties’ expec-
tations, estimates, projections and assumptions.
Forward-looking statements involve risks and
uncertainties that may cause actual results to dif-
fer materially from those contemplated by such
statements. Forward-looking statements are
made and based on information available to the
Parties on the date of this document. The Parties
do not assume, and expressly disclaim, any
obligation to update this information, nor do the
Parties take any responsibility to guarantee any
result predicted in this document to become
actual.
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PROFILE 

ONE OF THE MOST INNOVATIVE ORGANIC CERTIFIED 
COSMETICS PRODUCERS IN EUROPE

CLOSE COOPERATION WITH LATVIAN UNIVERSITY

SCIENTIFICALLY PROVEN EFFICACY AND CLAIMS

NEW INNOVATIVE PRODUCT LAUNCHES EVERY YEAR

INNOVATION

BUSINESS CATEGORIES 

OWN BRANDS: MADARA AND MOSSA

+ CONTRACT MANUFACTURING

LISTED ON NASDAQ RIGA FIRST NORTH (11.2017)

SHAREHOLDERS BENEFITS PROGRAM

BEST INVESTOR RELATIONS ON FIRST NORTH 2019

ESG REPORTING

RETAIL INVESTOR FRIENDLY

INVESTOR RELATIONS 

UNIQUE ECOCERT&COSMOS CERTIFIED PRODUCTS

OWN LABORATORY/ R&D TEAM

MODERN PRODUCTION FACILITY NEAR RIGA AIRPORT

IN-HOUSE “DESIGN&MARKETING AGENCY”

UNIQUE ELEMENTS/STRENGTHS

TURNOVER GROWTH  28.5% Y-O-Y

EBITDA GROWTH 11.2% Y-O-Y

NET PROFIT GROWTH 20.0% Y-O-Y

GROWTH TRENDS 2018



GEOGRAPHICAL SALES BREAKDOWN  
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SALES BY CATEGORIES 
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MADARA
MOSSA
Contract manufacturing

Sales distribution by 
product categories (2018)
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SALES BY PRODUCT GROUPS 
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FINANCIAL OVERVIEW

The management’s revenue guidance for 2018 remains 10 MEUR.



KEY EVENTS OF 2018

1

In 2018, the development of the new, FUNCTIONAL HAIR CARE products has been 
completed. Added to the existing hair care products of the MÁDARA brand, they will offer more 
specific solutions for hair growth, volume, improved texture and resistance, as well as reduced 
scalp irritation and elimination of dandruff. The new hair care products will be introduced into 

the market in the first half of 2019.

2

A highly successful introduction of new products.
We take most pride in our SUNSCREEN product line, which has been one of the most successful 
new product launches in recent years. The company’s assumptions about the demand for these 

products in the market have been confirmed. In 2019, we continue to develop this line. Three 
new products of this category are launched in February this year: SPF20 sun protection milk, 

SPF15 shimmering sunscreen, as well as our long-awaited self-tan cream. Sunscreen products 
will also be introduced in the assortment of the MOSSA brand.



KEY EVENTS OF 2018

3
Following the market trends, in the second half of 2018, the company has started development 

of a NATURAL, CERTIFIED MAKE-UP RANGE. Decorative cosmetics or make-up is the second 
largest category according to market size after the skincare category – in some strategically 
important markets to the company it is even equivalent. This is considered to be the largest 

development project of the company over the last 5 years, which involves the development of 
about 50 new products and also the strengthening of the know-how and increasing the 

production capacity of decorative cosmetics. For the implementation of this project new jobs 
have been created in the laboratory, marketing department and administration. A gradual 

introduction of the make-up products into the market is planned at the end of 2019 and in the 
first half of 2020 – depending on the success of product development and the production 
processes. The management expects that successful implementation of the project and a 

product launch will make a sizable contribution to the company’s development and the scope 
of activity. To implement this project, significant investments are planned in 2019 – both long 

term (development of production technologies) and short term (commencement of the 
production of products, provision of marketing support, etc.).



KEY EVENTS OF 2018

4

The company has continued improving its production processes
and has successfully installed two new filling and packaging lines: 

1) automated filling of tubes; 
2) automated filling and sealing of vials. 

These devices significantly increase the overall production capacity of the 
company, and according to the management estimates, production volume can be 
doubled with the current capacity, if compared to the production volume in 2018.

5

In 2018, special attention was devoted to the development of e-commerce system and 
implementation of IT projects with the goal of automating various business processes. The 

existing e-commerce system has acquired a number of significant improvements and 
additional tools that promote the efficiency of its operation. Among the most notable IT 

projects is the business intelligence system implementation that helps to process and analyze 
data more quickly, consequently resulting in a more efficient decision-making process across 

all departments. Overall, we have invested 280 000 EUR in upgrading the e-commerce 
system and implementing IT projects.



KEY EVENTS OF 2018

6

Awards

7
The company has published its second ESG report on the company activities in 2017:

MADARACOSMETICS.COM/EN/ESG

Green Excellence Prize 2018 by the State 
Environmental Service of the Republic
of Latvia: AS MADARA Cosmetics

SME Star Awards 2018 by the SME Europe, 
the Role Model Award

European Small & Mid-Cap Awards 2018, 
Nomination: AS MADARA Cosmetics IPO 
(Category: Rising Stars)

L’Officiel Beauy Awards 2018

Export and Innovation Awards 2018,
A Certificate of Recognition in the
category “The most Innovative Product”
for the SPF product line.

NASDAQ Baltic Awards 2019,
winner in the category
“Best Investor Relations on First North”



DEVELOPMENT ACTIVITIES 2019

1 MEUR LONG TERM INVESTMENTS:

production equipment 0,5 MEUR

ecommerce&IT projects 0,25 MEUR

Akropole shop opening in Riga, technical project of new 
office&production building and other investments 0,25 MEUR 



NEW SHOP OPENING



NEW PRODUCT LAUNCHES 



MAKE-UP LINE DEVELOPMENT 



THANK YOU!



APPENDICES

STRUCTURE and FINANCIALS



STRUCTURE (I)

MANAGEMENT OWNERSHIP

LOTTE TISENKOPFA – ILTNERE
Chairman of management board.  
Responsible for new formulas/  
development.
Co-operation with scientists.  
A spokesperson for theCo.

ULDIS ILTNERS
Member of management board.
Responsible for finances  
and management of Co.

PAULA TISENKOPFA
Member of management board.  
Responsible for export and sales.

Lotte  
Tisenkopfa-Iltnere

23.92%

Oy Transmeri
Group AB Uldis Iltners

23.09% 24.08%
AS  

MADARA
Cosmetics

(shareholders 
above 5%)

Liene Drāzniece Zane Tamane

6.83%  9.64%



100%

SIA
“MADARARetail”

100%

SIA
“CosmeticsNORD”

100%

MADARA
CosmeticsGmbH

SIA
“Pharma andChemistry  

Competence Centre
ofLatvia”

SIA
“Farmācijas,biomedicīnas
un medicīnastehnoloģiju  

kompetencescentrs”

9%

19%

AS “MADARA Cosmetics”

STRUCTURE (II)

100% SUBSIDIARIES:
MADARA Retail, SIA: runs Latvian retail stores

Cosmetics NORD, SIA: offers contract manufacturing  
in MADARA Cosmetics, AS facilities

MADARA Cosmetics, GmbH: Sales and distribution  
unit forGermany

MINORITY  SHAREHOLDING COMPANIES:
Farmācijas, biomedicīnas un medicīnas tehnoloģiju  
Kompetences centrs, SIA: Competence centre  
established jointly with industry experts

Pharma and Chemistry Competence Centre
of Latvia, SIA: Competence centre established jointly  
with industryexperts



FINANCIAL OVERVIEW

* EBITDA = Operating profit + depreciation expense + amortisation expense + leasehold improvements write-off expense

1.  Gross profit/Net turnover*100
2.  Operating profit/Net turnover*100
3.  Net profit/Net turnover*100
4.  Net profit*2/Shareholder’s equity (average)*100 (*2 only for interim periods)
5.  Net profit*2/Total assets (average)*100 (*2 only for interim periods)
6.  Current assets/Current liabilities
7.  (Current assets-Inventories)/Current liabilities
8.  Current assets-Current liabilities
9.  Loans from financial institutions/Total equity
10.  Total debt/Total equity
11.  Total financial debt-Cash
12.  (Total financial debt-Cash)/Total equity*100



FINANCIAL OVERVIEW

Please refer to the full set of financials / financial report which can be found here: https://bit.ly/2SGhKji

https://bit.ly/2SGhKji
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