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DISCLAIMER

This document has been prepared jointly by
AS MADARA Cosmetics (“Company”) and AS LHV
Pank (“LHV”), together called the “Parties”, for in-
formational purposes only. This document does
not by any means constitute an offer or a solic-
itation, nor a recommendation to purchase or sell
securities, commodities, currencies or other
investments referred to herein. This document
does not constitute independent investment
advice. The document belongs to the Parties. The
information contained in this document has been
compiled from published sources, which the
Parties believe to be reliable and accurate and in
good faith.

Although carefully verified, the Parties make
no representations or warranties of any kind, ex-
pressed or implied, about the completeness, ac-
curacy, reliability or suitability with respect to
the information contained herein. Any reliance
placed on such information is therefore strictly at
the risk of the reader. In no event shall the Parties
be liable for any loss or damage including direct,
indirect, consequential loss or damage arising in
connection with the use of the information
contained herein. The Parties shall also assume
no other obligations or liability of whatever

nature in connection with this material, such as
for example an obligation to ensure the offering
and issue of any securities or an obligation to
update this information should the underlying
circumstances change, etc. No respective claims
can be brought against any of the Parties in
connection with the information contained
herein.

This document contains forward-looking
statements that are based on the Parties’ expec-
tations, estimates, projections and assumptions.
Forward-looking statements involve risks and
uncertainties that may cause actual results to dif-
fer materially from those contemplated by such
statements. Forward-looking statements are
made and based on information available to the
Parties on the date of this document. The Parties
do not assume, and expressly disclaim, any
obligation to update this information, nor do the
Parties take any responsibility to guarantee any
result predicted in this document to become
actual.



AGENDA

PRESENTING:
Uldis Iltners, Member of management board

1. OVERVIEW H1 2021

2. IMPORTANT EVENTS

FULL MANAGEMENT REPORT AND 
UNAUDITED FINANCIAL STATEMENTS 
FOR H1 2021 AVAILABLE HERE:

https://bit.ly/2WZAwdH

https://bit.ly/2WZAwdH


PROFILE 

ONE OF THE MOST INNOVATIVE ORGANIC CERTIFIED 
COSMETICS PRODUCERS IN EUROPE

CLOSE COOPERATION WITH LATVIAN UNIVERSITY

SCIENTIFICALLY PROVEN EFFICACY AND CLAIMS

NEW INNOVATIVE PRODUCT LAUNCHES EVERY YEAR

INNOVATION

BUSINESS CATEGORIES 

OWN BRANDS: MÁDARA AND MOSSA

+ CONTRACT MANUFACTURING

SKINCARE & MAKEUP

LISTED ON NASDAQ RIGA FIRST NORTH (11.2017)

SHAREHOLDERS BENEFITS PROGRAMME

ESG REPORTING

RETAIL INVESTOR FRIENDLY

INVESTOR RELATIONS 

UNIQUE ECOCERT&COSMOS CERTIFIED PRODUCTS

OWN LABORATORY/ R&D TEAM

MODERN PRODUCTION FACILITY NEAR RIGA AIRPORT

IN-HOUSE “DESIGN&MARKETING AGENCY”

STRONG E-COMMERCE PRESENCE

UNIQUE ELEMENTS/STRENGTHS



TURNOVER GROWTH 20.6% Y-O-Y

EBITDA GROWTH 24.8% Y-O-Y
PROFIT BEFORE TAX 31.6% Y-O-Y

GROWTH TRENDS H1 2021

The calculation formulas of the mentioned financial indicators can be found on page 21 of this presentation.



GEOGRAPHICAL SALES BREAKDOWN  



SALES BY CATEGORIES 



SALES BY PRODUCT GROUPS 



FINANCIAL OVERVIEW

Turnover target of EUR 27 million in 2023 remains intact.



E-COMMERCE INDICATORS



Direct distribution in the UK, 
the Netherlands and Belgium

KEY EVENTS OF H1 2021

Continuing our successful experience in Germany and France, where the distribution of
products is provided by AS MADARA Cosmetics, and at the beginning of this year we
have taken over the distribution in the markets of the United Kingdom, the Netherlands
and Belgium. Appropriate employee organisation for the distribution of products in
these countries is now in place, and the first 6 months have already proven that direct
cooperation with retailers is effective. We expect to be able to achieve significant
growth in these countries in the coming periods.



Development and launch of new products

Taking the dynamic nature of the cosmetics industry into account, in the
first half of the year we have launched a number of new and innovative
products, among which I would like to emphasise mineral sunscreens for
the face with SPF50, which have set a new bar in the industry of natural
cosmetics. The new formulas offer a high level of sunscreen combined
with valuable caring ingredients in a convenient format – the product line
offers both the classic emulsion and solid sunscreen in pocket-sized
packaging suitable for sports and outdoor activities. In order to offer
customers the highest quality and performance, several years have been
dedicated to the development of these products. In the first half of the
year, we have also added new product categories

KEY EVENTS OF H1 2021





KEY EVENTS OF H1 2021

15th anniversary year of the company

In 2021, MÁDARA brand celebrates its 15th birthday, focusing on its roots
through various marketing and communication activities, highlighting its
unique, specific Latvian identity, as well as reporting on its achievements to
date. In response to the tense situation in the world caused by the everyday
conditions of the pandemic, in the first half of 2021, the Surrender to Nature
campaign addressed the issue of mental health, urging the public to seek
closeness of nature, both directly and indirectly.





INVESTORS

ESG

Please follow the Company’s news and 
current affairs on our investor page:

http://investors.madaracosmetics.com/
https://www.madaracosmetics.com/en/esg


THANK YOU!



APPENDICES

STRUCTURE and FINANCIALS



STRUCTURE (I)

MANAGEMENT OWNERSHIP

LOTTE TISENKOPFA – ILTNERE
Chairman of management board.  
Responsible for new formulas/  
development.
Co-operation with scientists.  
A spokesperson for theCo.

ULDIS ILTNERS
Member of management board.
Responsible for finances  
and management of Co.

TATJANA CORNIJA
Member of management board. 
Finance director. 

Lotte  
Tisenkopfa-Iltnere

23.77%

Oy Transmeri
Group AB Uldis Iltners

22.94% 23.92%
AS  

MADARA
Cosmetics 

(shareholders 
above 5%)

Liene Drāzniece Zane Tamane

6.79%  6.45%



100%

SIA
“MADARARetail”

100%

SIA
“CosmeticsNORD”

100%

MADARA
CosmeticsGmbH

SIA
“Farmācijas,biomedicīnas
un medicīnastehnoloģiju  

kompetencescentrs”

19%

AS “MADARA Cosmetics”

STRUCTURE (II)

100% SUBSIDIARIES:
MADARA Retail, SIA: runs Latvian retail stores

Cosmetics NORD, SIA: offers contract manufacturing 
at MADARA Cosmetics, AS facilities

MADARA Cosmetics, GmbH: Sales and distribution  
unit forGermany

MINORITY  SHAREHOLDINGS:
Farmācijas, biomedicīnas un medicīnas tehnoloģiju  
Kompetences centrs, SIA: Competence centre  
established jointly with industry experts



FINANCIAL OVERVIEW



FINANCIAL OVERVIEW

Please refer to the full set of financials / financial report which can be found here: https://bit.ly/2WZAwdH

https://bit.ly/2WZAwdH


FINANCIAL OVERVIEW



FINANCIAL OVERVIEW

The accompanying notes on pages 24 to 31 are an integral part of these 
consolidated financial statements.
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